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Agenda and Meeting #10 objectives

Status updates

Review relationship among three plans and background
report

General approach of each plan

Adjourn



Meeting #10 Objectives

v" Status updates for the Downtown, Parks, and Comprehensive
Plans

v" Review relationship among the three plans
v" Overview of background report
v" Overview of general approach of each plan
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Downtown Master Plan e

MASTER PLAN

Opgz O

DISCOVERY INTEGRATING EXPLORATION ACTION PLAN :
VISION 2040 AND INNOVATION |
Gather and Convene steering Draft preliminary Prioritize recommendations
committee concepts
analyze data - Draft plan documentI
General Focused Focused _ _ .
community community community goordmate with Parkls and
engagement engagement engagement omp Plan
« Joint steering * Placemaking event Refine concepts Finalize plan document
committee « Charrette | |
meetings * On-line survey |
_ « Community forum
« Kick-off open * Face book posts |
house « Targeted meetings i
* Attend events |
I*--~_~_‘\‘___
I We are here
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Parks, Trails, and Open Space Master Plan

PARKS, TRAILS, AND
OPEN SPACE PLAN

DISCOVERY

Gather and analyze data

General community
engagement

« Joint steering committee

meetings

» Kick-off open house

« Attend events

Focused
community
engagement

INTEGRATING
VISION 2040

Convene steering
committee

« Attend events
* Targeted meetings

EXPLORATION
AND INNOVATION

Draft preliminary
concepts

Focused
community
engagement

Refine concepts

* On-line survey

* Face book posts

* Targeted meetings
« Community forum

ACTIOFI\I PLAN

Prioritize recommendations

I
Draft plan document

Coordinate with Downtown
and Coer Plan

Finalize plan document

|
|
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l
l
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I We are here
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Comprehensive Plan €4

PLAN UPDATE

DISCOVERY INTEGRATING EXPLORATION ACTION PLAN
VISION 2040 AND INNO\IIATION
Gather and analyze data Convene steering Draft goals and objectives Prioritize
: committee L I recommendations
General community engagement Finalize goals ar|1d
« Joint steering committee meetings Focused_ SRR I Draft plan document
_ community . .
» Kick-off open house engagement Land use plan | Coordinate with Parks
« Attend events « Targeted meetings Small area studigs and Downtown Plan
* Face book posts I Finalize plan
- document
« Targeted meetingg
» Community forum]
[
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Relationship among Plans

Community
Vision 2040

o\ 1: 40y Wt JOU@
@Q)";Q our Fu fure‘f"'@* V" " <,
< 2
o O o
= S
: o) L2 A
PARKS, TRAILS, AND COMPREHENSIVE
MASTER PLAN OPEN SPACE PLAN PLAN UPDATE
v Y Y
2 : Background
............................................................................................................................... Repon

Tier 2;
‘Traditional Plan’

Tier 3:

‘Detailed Stratgies’
Led by City staff

Tier 2;
‘Traditional Plan’

Tier 3:

‘Detailed Stratgies’
Led by City staff

Tier 2;
‘Traditional Plan’

Tier 3:

‘Detailed Stratgies’
Led by City staff

CITY OF FARIBAULT:

JOURNEY TO,

“Shaping our Future”

Tier 1:
‘Marketing’

Policy
Report




Relationship among Plans

CITY OF FARIBAULT:

JOURNEY TO

“Shaping our Future”

AN INTRODUCTION

DOWNTOWN PARKS, TRAILS, AND
MASTER PLAN OPEN SPACE PLAN

COMPREHENSIVE
PLAN UPDATE

CITY OF FARIBAULT:

JOURNEY T

o JOURNEY TO 2040

' N
T
T - N :
M BACKGROUND REPORT

“Shaping our Future”

POLICY REPORT L




Journey to 2040: An Introduction

CITY OF FARIBAULT: _evel of finish: ngh
JOURNEY TO__I _ength: 10-15 pages
2o Depth of Content:  Low
Primary Purposes:  Marketing;
General public

Content
* Introductory forward/story

“‘Shaping our Future”

AN INTRODUCTION

* Purpose of planning

« 2-3 page summary of each plan with links to
full plan document

« Supported by the project video



Journey to 2040: The Three Plans

COMPREHENSIVE
PLAN UPDATE

| 77* r\ﬁ -qc___;
DOWNTOWN

MASTER PLAN

PARKS, TRAILS, AND
OPEN SPACE PLAN

_evel of finish: Medium to high
_ength: 60+ pages
Depth of Content: Medium to high
Primary Purpose: Decision making

Introductory forward/story
Journey to 2040 description

Goals, objectives, actions

Relevant links to policy report and
background report

Appendices with supporting information



Journey to 2040: Policy Report

CITY OF FARIBAULT: _evel of finish: Low to Medium
JOURNEY TO__E _ength: 10-15 pages
2 Depth of Content:  High
Primary Purpose: Decision making
Content

“‘Shaping our Future”

POLICY REPORT

» Detalled list of policies with links to which
plans they support



Journey to 2040: Background Report

ouzi= 1o JOURNEY TO 2040

M BACKGROUND REPORT

_evel of finish:
_ength:

Content
« Demographic data
Economic data

Housing data
Market data
Mapping analyses

Depth of Content:
Primary Purpose:

Low to Medium
100+ pages
High
Supporting data
to inform plans



Journey to 2040: Background Report

Brief
narratives
explaining the
data and why

AGE DISTRIBUTION

The age distribution of the population has a pl foun‘ \ e 3 y and its needs. Our

age impacts the type of housing we need, the giods al

other elements of daily life. Faribault generally h: g
Southeast Minnesota. This is driven in part by recent job growth among industries with entry-level
positions that attract young workers. Nevertheless, without a sustained influx of young newcomers,
it is anticipated that Faribault's overall population will skew sharply older in coming years. This will
impact housing markets, the types of retailers that can be supported, the types of park facilities that

are needed, and the school system.

[Figure 3]: Age Distribulion of the Population 2016
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Journey to 2040: Background Report

Percent of Households

Pct. of Households

[Figure 5]: Household and Family Types 2016
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[Figure 6] Househoids with Children 2000-2016
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[Table 3]: Household Type 2000-2016

Distribution Numeric Change _Percent Change
Household Type 2000 2010 2016 __2000 2010 __ 2016 _'00-10_'10-16  _00-10 ‘10-16
FARIBAULT
Married, no children 1065 2123 2207 263% 255% 25.9% 158 84 BO% 40%
Married, children 1791 1,580 1731 240% 18.0% 20.3% =21 151 -11.8%  9.5%
Single Parent, F 568 697 750 T6%  84%  88% 129 53 227% 78%
Single Parent, M 233 308 280 31% 3.7% 3.3% 75 -28 322% -8.9%
Other family* 390 500 436 52% 6.0% 5.1% 10 -84 282% -12.8%
Single Person 2127 2579 2750  285% 31.0% 323% 452 171 213%  66%
Roommates 398 530 358 5.3% 6.4% 4.2% 132 -172 33.2% -32.5%
Total Households 7.472 8,317 8512 100.0% 100.0% 100.0% 845 185 13% 23%
Avg. Household Size 253 250 248 - - - 003 -002 - -
RICE COUNTY
Married, no children 5652 7,027 7.437 29.9% 315% 323% 1375 410 243% 5.8%
Married, children 5316 5113 5216  281% 220% 226% 203 103 -38% 20%
Single Parent, F 1,000 1357 1523 58% 60% 66% 26 186 225% 13.9%
Single Parent, M 493 654 655 2.6% 2.9% 2.8% 161 1 327% 0.1%
Other family* 795 1,060 960 4.2% 4.8% 4.2% 265 -100 333% -9.5%
Single Person 4506 5763 6103  23.9% 259% 265% 1277 320 283% 55%
Roommates 1,035 1341 1130 55%  60%  49% 308 200 _206% -16.1%
Total Housenolds, 18888 22,315 23033 100.0% 1000% 100.0% 3427 718 18.1% 3.2%
Avg. Household Size 265 255 251 = - - 010 004 = -
SOUTHEAST MINNESOTA™
Married, no children 54111 62,455 64,098 31.0% 322% 32.1% 8,344 1,643 15.4% 2.6%
Married, children 46085 41544 42340 26.4% 21.4% 212% 4541 805 -9.9% 19%
Single Parent, F 9112 10,879 12563 5.2% 5.6% 6.3% 1,767 1.684 19.4% 15.5%
Single Parent, M 3563 4747 5640  20% 25% 28% 1,184 893  33.2% 188%
Other family* 6.656 9,000 7.9268 3.8% 46% 4.0% 2,344 1,072 35.2% -11.9%
Single Person 45322 52,934 55031 25.9% 27.3% 27.6% 7612 2007 16.8% 4.0%
Roommates 9915 12,131 11778 5.7% 6.3% 5.9% 2,216 -353 22.3% -2.9%
Total Households 174764 193,690 199387 100.0% 100.0% 100.0% 18,926 5697 10.8% 2.9%
Avg. Household Size 253 248 246 - - - 007 0.00 - -
* Other Farnily houscholds can consist of houscholds with adull siblin s vl adull childien, v1 houscholders wilh paienls
** Southeast Minnesota consists of the following counties: Dodga, Fill , Goodhue. Houston, Mower, Olmsted, Rice, Stesle, Wabasha, and

Winona

Sources: US Decannial Census (2000 and 2010); US Cen:

T
==
—
—_N

urvey (2016); Minnesota Demographic Center; Perkins: Wil

Inclusion of
tabular data
for those who
want a deep
dive



Journey to 2040: Background Report

Inclusion of
select Images
that reinforce
the data and
make the

ORKER COMMUTE PATTERNS

Changing commute patterns can signal important shifts in the local economy, such as the
relationship between job growth and the availability of housing. Between 2005 and 2015, Faribault's
working residents grew by 1,400 people. During the same period, the number of people who worked Faribault workers that commute from more than 10 miles outside the city skew heavily to the north
in Faribault grew by 3,000. This means that only one out of six of those new Faribault workers are and south. However, between 2005 and 2015, there has been a marked shift to the north.

living in Faribault. This would indicate that new workers are unable to find adequate housing in

Faribault and are finding housing in other communities.

Figure 21: Where Workers Come from that Commute Over 10 Miles to Faribauit for Work

Figure 20: Inflow and Outflow of Faribault Workers

2005 2015
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Journey to 2040: Background Report

SING STOCK

AGE OF H

This map complements the data presented in a previous table about the age of the housing stock.
Each dot on the map signifies a detached single-family home. The color corresponds to the decade

the home was constructed.

As expected the areas of the City closest to the downtown consist mostly of homes more than 80
years old. However, the map also conveys how residential development has generally progressed
over the years. For example, due to a lack of barriers, such as rivers or rail road tracks, residential
development south of downtown has progressed in a consistent and contiguous manner as new

neighborhoods are developed.

This is in contrast to the northern and eastern residential areas of the City in which the newest
neighborhoods are more physical detached from well-established neighborhoods.

Understanding the patterns of residential development can help locate where strategic investments

can be made to assist in the up keep and maintenance of older housing stock.

Map 3: Faribeult Traffic Volumes Crash Date

AGE OF RESIDENTIAL HOUSING - YEAR BUILT
@ 1800-1899
@ 1900-1919
1920-1939
@ 1940-1959
@ 1960-1979
@ 19801999
@ 2000-Present

=

O 18002000 4000

Select maps of
key data with a
spatial
component
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Downtown Master Plan: General Outline

==, JOURNEY TO 2040
: DOWNTOWN MASTER PLAN

* |Introduction

« Summary of Journey to 2040
« Summary of Engagement

« Existing Conditions
« History
« Key data from background report

* Visioning and Guiding Principles
« Connection to Vision 2040
« Themes

* Master Plan Goals & Recommendations

« Embrace the River
 Green Routes

* Celebrate the Past

« Activate the Downtown
 Revamp Parking

* |Implementation



Downtown Master Plan

Sense of Sense of

Community Place Opportunity Innovation Excellence
COMMUNITY VALUES

o ) - - N
S q}; " V|5|on|ng and Guiding Principles
IL Q ﬁ@ 3’3‘3 m Connection to Vision 2040

 Resiliency themes
RESILIENCY THEMES/GUIDING PRINCIPLES

l Master Plan Goals & Recommendations

Embrace the River

ENEEENEEE | oo

POLICIES/ POLICIES/ POLICIES! POLICIES/ POLICIES/ ° Ce|ebrate the Past

ACTION ITEMS ACTION ITEMS ACTION ITEMS ACTION ITEMS ACTION ITEMS _/

* Activate the Downtown
« Revamp Parking




Downtown Master Plan

Clearly state
goals and
supporting
objectives

@ GOAL 1:
EMBRACE THE RIVER

by improving recreational opportunities, redeveloping the
riverfront, and creating stronger connections from Downtown
to the Straight River

The unique relationship between Downtown Faribault and Straight River

is very important to the community. In the past, the Straight River was
vital to the success of Downtown and a key factor to Alexander Faribault's
decision to put reots down. As a working river, it was a place of commerce,
transportation, industry and vital to his fur trading business. As technology
changed, so did the demand on the river for these needs. Today, the area
along the river is not celebrated. With much of the land adjacent to the river
being open lawn, with little vegetative buffer, the ecolegical benefits have
been greatly reduced. A large, city owned industrial property sits vacant
on an underutilized space. There is a new industry demand for rivers and
‘waterways now. If the community takes the space along the river back and
embraces it, it can become a place of i ili and i

conservancy again.

OBJECTIVES

01
02
o 03

Define redevelopment opportunities along the river

Improve the visual and physical connections from the
Downtown to the river

Improve passive and active recreational
opportunities along the river




Downtown Master Plan

03

Improve passive and active recreational opportunities
along the Straight River

HY IT'S IMPORTANT

Today, the Straight River serves as a scenic and attractive setting to welcome passive
and i users. By ing the open, underutilized space, near the river,
the Straight River can become a place of economic draw to support the success of
Downtown Faribault. Passive and active i spaces the existing
uses Downtown, rather than compete and create more reasons to stay Downtown.

1.5 Utilize park space as an economic draw

text....

* Develop a rental facility with complementary amenities

* Utilize greenspace throughout the year to keep people coming to Downtown
* Skating rink
* Riveruses

* Create Connections along the river through open space
* Connect to existing state trails

* Connect to River Bend Nature Center

4 X g
RIVER DEVELOPMENT FOCUS AREA
(1) Recreation Pavilion
= EventPlaza
- Bike/Canoe Rental Facility
Boat/Canoe Launch

(2) Adventure Park
- Skate Park

[Figure X]: Proposed Housing along Straight River
- 11110 ey {

:4) Existing Historic House
(5) Townhomes.

(8) Informal Play/Open Lawn
(7) Existing Pedestrian Bridge
@) Play Area

(2) Picnic Shefter

(10 Peony Walk

(11) Skating Trail/lce Rink
- OpenLawn
_ - Large Gathering Space
(12 River Walk
(13 River Overiook
(14) “River Islands™
(15 8each
(16) On-Street Bicycle Lanes

Explain why
each objective
IS Important;
describe
needed actions
INn text and
show them
graphically



Downtown Master Plan

IMPLEMENTATION

For each recommendation, identify or discuss
the following:

* Implementation strategy

* Potential project partners

* Feasible timeline

* Priority level

« Magnitude of cost/preliminary cost
estimate

* Possible funding sources
 Likely project challenges/complexities






Parks, Trails, and Open Space Master Plan

* Introduction

« Summary of Journey to 2040
« Summary of Engagement

V1: 4Oy o .

Qo e, A « Existing Conditions
o Il f‘; « Summary of system-wide facilities
5 O  Key data from background report
2 A o P2 * Visioning and Guiding Principles
B) =g ) - Connection to Vision 2040
PARKS, TRAILS, AND . :
ST Ve P Master Plan Goals & Recommendations

» Diversify park facilities

* Improve connectivity within park & trail systems
« Make accessible to all (ADA; multi-generational)
‘ « More gathering spaces

« Connect to natural areas and activate rivers

* Implementation




GENERAL APPROACH
COMP PLAN DOCUMENTATION



Comprehensive Plan: General Outline

COMPREHENSIVE
PLAN UPDATE

Introduction

* Forward/Story
« Summary of Journey to 2040
« Summary of Engagement

Existing Conditions
« Key data from background report

Visioning and Guiding Principles
« Connection to Vision 2040

Comp Plan Goals & Recommendations
* Objectives

« Supporting exhibits
* Policies/Action Steps

Implementation



Comprehensive Plan: Organizing Themes

ASSETS
offlm  Built Environment: Roads, Buildings, Utilities, etc.
Community Building: Education, Healthcare, Relationships, etc.
Cultural Institutions: History, Diversity, Values, Arts, etc.

Economic Development:  Businesses

Natural Environment: Water, Air, Vegetation, Open Space, Climate, etc.



Comprehensive Plan: Organizing Themes

ASSETS

@m | Built Environment: Roads, Buildings, Utilities, etc.

Typical comp plan elements

(2003 Faribault Comp Plan chapters):
 Land Use

Transportation

Housing

Community Facilities

Utilities




Comprehensive Plan: Organizing Themes

ASSETS

@@ Built Environment: Roads, Buildings, Utilities, etc.

Economic Development: (Businesses



Comprehensive Plan: Organizing Themes

ASSETS

Community Building: Education, Healthcare, Relationships, etc.

Economic Development: (Businesses



Comprehensive Plan: Organizing Themes

ASSETS

Cultural Institutions: History, Diversity, Values, Arts, etc.

Economic Development: (Businesses




Comprehensive Plan: Organizing Themes
ASSETS

History, Diversity, Values, Arts, etc.

Economic Development: ( Businesses

Natural Environment; Water, Air, Vegetation, Open Space, Climate, etc.




Comprehensive Plan

*Provisional; currently
working with CSC to
further develop and refine
goals and objectives

Strengthen Economic Assets

*Goal #1-EA: Faribault has a diverse and sustainable
economy that supports employment and business
opportunities for people of all backgrounds and skills.

« *Qbjective #1: Faribault will increase the number of residents and jobs

* *Objective #2: Faribault will work to support and grow its manufacturing
base and broaden this base with jobs in other industry sectors

« *QObjective #3: Faribault residents will have the training and skills needed
to participate in the economy and have access to a living wage job

* *Objective #4: Faribault will increase its supply of land guided for industrial
development such that it is in alignment with market dynamics, does not
adversely impact natural assets, or result in unnecessary public costs [link

to land use plan]




Comprehensive Plan

Strengthen Economic Assets

*Goal #2-EA: Faribault's economic assets are
strengthened by investments in its built assets, a
healthy, educated, and engaged populace, its historic
and cultural resources, and its natural assets.

* *QObjective #1: Faribault will increase the supply and choice of housing
options

« *QObjective #2: Faribault will work with area businesses and educational
facilities to better align or grow training programs with industry needs

* *QObjective #3: Faribault will promote its cultural and natural amenities to
N businesses and households considering to relocate to Faribault [links to
*Provisional; currently

working with CSC to downtown and parks plans]

further develop and refine
goals and objectives




Comprehensive Plan

*Provisional; currently
working with CSC to
further develop and refine
goals and objectives

Strengthen Economic Assets

*Objective #1: Faribault will increase the supply and choice of housing
options

» Policy/Action Step #11 [link to policy table]
» Policy/Action Step #32 [link to policy table]
» Policy/Action Step #51 [link to policy table]

Policies/Action

Steps will likely
*Objective #2: Faribault will work with area b apply to more

facilities to better align or grow training progra than one
objective or goal

» Policy/Action Step #6 [link to policy table]
» Policy/Action Step #21 [link to policy table]
» Policy/Action Step #24 [link to policy table]

*Objective #3: Faribault will promote its cultural and natural amenities to
businesses and households considering to relocate to Faribault

« Policy/Action Step #17 [link to policy table]

« Policy/Action Step #18 [link to policy table]

« Policy/Action Step #48 [link to policy table]




Comprehensive Plan

GOAL: high level, aspirational, very few

OBJECTIVE: mid-level, measurable, 3-7 per goal

POLICY/ACTION STEP: easily definable, implementable, # dependent on capacity






Next Steps

CSC #5: Thursday, March 14 6:00-8:00 pm (Faribault City Hall — 15t Floor)
PSC #5: TBD

Comp Plan Community Forum: TBD

v
v
v
v' POC#11: TBD



